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LEGO and IKEA Top 29 Country Study of the Reputations of the World’s Largest 
Companies.  AWB and Halliburton Least Respected Internationally. 
 
New York, United States.  Reputation Institute surveyed more than 60,000 consumers in 29 
countries to measure the corporate reputations of 600 of the world’s largest companies.  The 
online survey relied on Reputation Institute’s RepTrak™ methodology.  The RepTrak™ 200 
consists of the 200 companies that were judged by the public to have the best reputations in the 
world.  Results released in Forbes indicate that Denmark’s LEGO is the world’s most respected 
company with a RepTrak™ Pulse of 85.01 out of 100 based on ratings by the public in their 
home country.  With ratings of 24-25, U.S. contractor Halliburton and Australia’s AWB (formerly 
the Australian Wheat Board) earned the lowest RepTrak™ Pulse ratings from the public.  All 
responses were standardized to remove cultural bias.   
 
LEGO and IKEA are the World’s Most Respected Companies in 2007 
Denmark’s top-rated toy company is followed closely by Sweden’s giant retailer IKEA with a 
RepTrak™ Pulse of 84.05. According to Dr. Charles Fombrun, CEO of Reputation Institute, 
“IKEA and LEGO are two companies that have taken responsibility for the development of their 
region and country and are seen as national icons. They have earned their trust, respect and 
admiration from behaving in ways that are relevant to their key stakeholders and that’s why 
they’re rated tops by the public”. 
 
The twin themes of food (Barilla & Ferrero in Italy, Mercadona in Spain, Kraft Foods in the U.S., 
Danone in France, McCain Foods in Canada) and children (Johnson & Johnson’s baby products 
in the U.S., LEGO in Denmark), continue to resonate favorably with consumers across 
countries.  Consumer electronics (Japan’s Canon, and Dutch giant Philips), retail stores 
(Sweden’s IKEA), and automotive products (Japan’s Toyota, France’s Michelin) also do well.   
 
Changes from 2006 to 2007 
Last year’s top tier performers LEGO, IKEA and Barilla stayed in the top 3 and maintained 
excellent reputation ratings.  21 new companies, however, joined the top 50 in 2007. Some of 
the biggest movers include Russia’s Gazprom, Magnitogorsk Iron & Steel, and Lukoil, reflecting 
the growing public optimism about Russia’s corporate sector.  Brazil’s Petrobras, Vale do Rio 
Doce (CVRD), and Grupo Pão de Açucar made strong gains, as did the U.S. couriers UPS and 
FedEx. 
 
“The best regarded companies all enjoy positive word of mouth from consumers as well as high 
levels of trust, and respect in their home countries, because they have a clear and consistent 
reputation platform. These companies are reputing through actions and communications that 
make them relevant to their stakeholders” says Nicolas Trad, Managing Partner, Reputation 
Institute. 
 



 

Awareness of a company’s reputation is the first step toward building a strong reputation  
Research shows that people act towards companies based on their feelings. They are more 
likely to buy the products of companies they trust, to work for the organizations they respect, 
and to recommend companies they like. According to Dr. Charles Fombrun, CEO of Reputation 
Institute, “it’s important for companies to understand how much share of mind they have with 
consumers. This study sheds light on just how much or how little consumers really respect, 
trust, and admire large, national companies. Awareness is the first step in creating a change 
program that can truly improve a company’s reputation capital.”  
 
 
About Global RepTrak™ Pulse  
The RepTrak™ Pulse is a measure of corporate reputation calculated by averaging perceptions 
of trust, esteem, admiration, and good feeling obtained from a representative sample of 100 
local respondents who were familiar with the company. Scores range from a low of 0 to a high of 
100. In order to enable international comparisons, all RepTrak™ Pulse scores are standardized 
on both the country and global level. 
 
The Global RepTrak™ Pulse 2007 is a study based on over 60,000 online interviews with 
consumers in 29 countries. More than 175,000 ratings were collected to develop reliable 
measurements of the corporate reputation of over 1,000 companies. The 600 largest companies 
that Reputation Institute measured in the study are the focus of the ranking provided here. 
Companies were rated by consumers in their home country. Data collection was carried out 
between January 15th and March 1st, 2007. 
 
About Reputation Institute 
Reputation Institute (RI) is a private advisory and research firm headquartered in New York with 
representation in more than 20 countries around the world. Founded in 1997, RI is a pioneer 
and global leader in the field of corporate reputation management, with a mission to help 
companies create value from reputation. RI connects a global network of practitioners and 
academics working towards this common mission through research, analysis, and consulting. 
Reputation Institute works regularly with companies interested in examining the underlying 
drivers of their RepTrak™ Pulse to examine the specific attributes that drive their company’s 
reputation against rivals and develop improved reputations.  A complimentary overview of the 
results of the 2007 RepTrak™ 200 can be downloaded from www.reputationinstitute.com.   
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Table: The World’s 200 Most Respected Companies 
 
Results for the best corporate reputations in the world 
(the 2007 Global RepTrak™ Pulse 200), can be 
downloaded for free at www.reputationinstitute.com.  


